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Listing of Claims: 

1. (Previously presented) A system of determining customer motivations in an on-line 
shopping session, comprising: 

means for associating a respective set of class codes with each of a plurality of product 
records in a database, each such product record including respective product information; 

means for retrieving product information for one or more products from the database; 
means for forwarding the retrieved product information to a remotely-located requestor; 
£ means for receiving a purchase selection from the requestor for a particular product; 

^ means for determining whether the purchased particular product is related to a current 

^ prime motivator product, wherein said current prime motivator product has been identified by 
j the system as the product that caused the requestor to initiate the shopping session; and 

means for incrementing in the database a derivative count for the purchased particular 
product or a prime motivator count associated with the purchased particular product and labeling 
O the purchased particular product as the current prime motivator product, wherein the means for 

incrementing the database increments the derivative count if the purchased particular product is 
^ determined to be related to the current prime motivator product, and if not, increments the prime 
\9 motivator count. 



3. 



2. (Previously presented) The system of claim 1, wherein the means for determining 
compares a class code associated with the purchased particular product with a class code 
associated with the current prime motivator product. 

3. (Previously presented) The system of claim 2, wherein class codes of the purchased 
particular product and the current prime motivator product represent fields of use for these 
products. 
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4. (Previously presented) The system of claim 2, wherein class codes of the purchased 
particular product and the current prime motivator product represent brands associated with these 
products. 



5. (Currently amended) A method of determining customer motivations in an on-line 
shopping session, comprising: 

when a product is selected for purchase, determining whether the purchased product is 
related to a current prime motivator product, 

if the purchased product is related to a current prime motivator product, incrementing in 
the database a derivative count for the purchased product, 

if**, if the purchased product is not related to a current prime motivator product, 
incrementing in a database a prime motivator count associated with the purchased product and 
labeling the purchased product as the current prime motivator product, wherein the labeling of 
the purchased product as the current prime motivator product identifies the purchased product as 
one that caused the requestor to initiate the shopping session. 

6. Cancelled. 

7. (Original) The method of claim 5, wherein the determining step includes a step of 
comparing a class code associated with the purchased product with a class code associated with 
the current prime motivator product. 

8. (Original) The method of claim 7, wherein class codes of the purchased product and 
the current prime motivator product represent fields of use for the products. 

9. (Original) The method of claim 7, wherein class codes of the purchased product and 
the current prime motivator product represent brands associated with the products. 

Page 3 of 12 



PAGE 4113 * RCVD AT 6/1912006 2:34:47 PM [Eastern Daylight Time]* SVR:USPT0-EFXRF-6I41 ■ DNIS:2731443* C8ID: 1 DURATION (mnvss):03-54 



Jun-19-06 10:19am From-WOODCOCK WASHBURN LLP 



T-914 P. 005/013 F-3f7 



DOCKET NO.; IVMC-0003 

Application No.: 10/805,345 PATENT 
Office Action Bated: February 14, 2006 

10. (Currently amended) A system of determining customer motivations in an on-line 
shopping session, comprising: 

means for associating a respective set of class codes with each of a plurality of product 
records in a database, each such product record including respective product information; 

means for retrieving product information for one or more products from the database; 

means for forwarding the retrieved product information to a remotely-located requestor; 

means for receiving a purchase selection from the requestor for a particular product; 

means for determining whether the purchased particular product is related to any prior 
prime motivator product, wherein said prior prime mnrivatn,- rroduct hag beer, id entified by th, 
s ystem as the product that canseri the reouestor to inn a te a nrinr shn^ inp ^ 

means for incrementing in the database a derivative count for the purchased particular 
product and a prime motivator count associated with the purchased particular product and 
designating the purchased particular product as a prime motivator product, wherein the means for 
incrementing the database increments the derivative count if the purchased particular product is 
determined to be related to any prior prime motivator product, and if not, increments the prime 
motivator count. 



II. Cancelled. 



12. (Previously presented) The system of claim 1 0, wherein the means for determining 
compares a class code associated with the purchased particular product with class codes 
associated with each prior prime motivator product. 

13. (Previously presented) The system of claim 12, wherein class codes of the 
purchased particular product and prior prime motivator products represent fields of use for these 
products. 
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14. (Previously presented) The system of claim 12, wherein class codes of me 
purchased particular product and prior prime motivator products represent brands associated 
with these products. 



15. (Currently amended) A system determining customer motivations in an on-line 
shopping session, comprising: 

means for associating a respective set of class codes with each of a plurality of product 
records in a database, each such product record including respective product information; 

means for retrieving product information for one or more products from the database; 

means for forwarding the retrieved product information to a remotely-located requestor; 

means for receiving a purchase selection from the requestor for a particular product; 

means for retrieving a customer history associated with the requestor; 

means for comparing the purchased particular product to subscription products identified 
in the customer history; 

means for determining whether the purchased particular product is related to a current 
prime motivator product unless the purchased particular product matches a subscription product 
in the customer history, wherein said current prime motivator product has been id«ntifi P A by the 
system as the product that caused the requestor initiate tha shaping session; 

means for incrementing in the database a derivative count for the purchased particular 
product and a prime motivator count associated with the purchased particular product and 
labeling the purchased particular product as the current prime motivator product, wherein the 
means for incrementing the database increments the derivative count if the purchased particular 
product is determined to be related to the current prime motivator product, and if not, increments 
the prime motivator count. 

16. Cancelled. 
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17. (Previously presented) The system of claim 1 5, wherein the means for determining 
compares a class code associated with the purchased particular product with a class code 
associated with the current prime motivator product. 

18. (Previously presented) The system of claim 17, wherein class codes of the 
purchased particular product and the current prime motivator product represent fields of use for 
these products. 

19. (Previously presented) The system of claim 1 7, wherein class codes of the 
purchased particular product and the current prime motivator product represent brands 
associated with these products. 

20. (Currently amended) A system determining customer motivations in an on-line 
shopping session, comprising: 

means for associating a respective set of class codes with each of a plurality of product 
records in a database, each such product record including respective product information; 

means for retrieving product information for one or more products from the database; 

means for forwarding the retrieved product information to a remotely-located requestor; 

means for receiving a purchase selection from the requestor for a particular product; 

means for retrieving a customer history associated with the requestor; 

means for comparing the purchased particular product to subscription products identified 
in the customer history; 

means for determining whether the purchased particular product is related to any prior 
prime motivator product unless the purchased particular product matches a subscription product 
in the customer history, wherein said prior p rime motivator product has h een identified hy ff jg 
system as the product that caused the regugstor t o initiate a nrinr shopping session; and 

means for incrementing in the database a derivative count for the purchased particular 
product and a prime motivator count associated with the purchased particular product and 
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labeling the purchased particular product as a prime motivator product, wherein the means for 
incrementing the database increments the derivative count if the purchased particular product is 
determined to be related to any current motivator product, and if not, increments the prime 
motivator count. 

21. Cancelled. 

22. (Previously presented) The system of claim 20, wherein the means for determining 
compares a class code associated with the purchased particular product with class codes 
associated with each prior prime motivator product. 

23. (Previously presented) The system of claim 22, wherein class codes of the 
purchased particular product and prior prime motivator products represent fields of use for these 
products. 

24. (Previously presented) The system of claim 22, wherein class codes of the 
purchased particular product and prior prime motivator products represent brands associated 
with these products. 

25. (Currently amended) A system of determining customer motivations in an on-line 
shopping session, comprising: 

means for associating a respective set of class codes with each of a plurality of product 
records in a database, each such product record including respective product information; 

means for retrieving product information for one or more products form the database; 
means for forwarding the retrieved product information to a remotely-located requestor; 
means for receiving a purchase selection from the requestor for a particular product; 
means for retrieving a customer history associated with the requestor; 
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means for comparing the purchased particular product to subscription products identified 
in the customer history; 

means for detennining whether the purchased particular product is related to any 
subscription product identified in the customer history u^tohe^w-nd particular pioduot 
matches a subooription pre dnet- in th o customer his tory ; aadf 

means for revising the customer history to remove the related subscription product from 
the customer history, and 

means for incrementing in the database a prime motivator count associated with the 
purchased particular product, and labeling the purchased particular product as the current prime 
motivator product tf& e p n rch aaod p a rtioul m pio duot io related to a sub p oription product 
identifiod in the ouatoniOi hktej yff.l L wherein &g la ding of th. P ^ fl <,ed product a<! fhft 
c urrent prime motivator product identifies th* p u rchased ornrW a s one that cam^ rh» 
reouestor to initiate t he shopping session. 

26. (Previously presented) The system of claim 25, wherein the means for determining 
compares a class code associated with the purchased particular product with a class code 
associated with the subscription products. 

27. (Previously presented) The system of claim 26. wherein class codes of the purchased 
particular product and the subscription products represent fields of use for these products. 

28. (Previously presented) The system of claim 26, wherein class codes of the purchased 
particular product and the subscription products represent fields of use for these products. 

29-30. Cancelled. 

31. (Previously presented) The method of claim 5, wherein the step of detemiining 
whether the purchased product is related to a current prime motivator product involves 
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determining whether a customer that selected the product performed a product search and 
selected the product from the search result. 



32. (Previously presented) The method of claim 31, wherein, if the purchased product 
was identified in the search result, the purchased product is designated a prime motivator and the 
prime motivator count is incremented. 



33. (Currently amended) A method of determining customer motivations in an on-lii 
shopping session, comprising: 

when a product is selected for purchase, determining that a customer that selected the 
product performed a product search and selected the product from the search result, and 

incrementing in a database a prime motivator count associated with the purchased 
product and labeling the purchased product as a current prime motivator product, thereby 
indicating that the purchased product is likolyt o have caused the customer to have initiated the 
on-line shopping session. 



34. (Previously presented) The method of claim 33, further comprising determining 
whether the purchased product is related to a current prime motivator product, and if so 
incrementing in the database a derivative count for the purchased product. 

35. (Previously presented) The method of claim 34, wherein the determination of 
whether the purchased product is related to a current prime motivator product is made by 
comparing a class code associated with the purchased product with a class code associated with 
the current prime motivator product. 

36. (Previously presented) The method of claim 3 5, wherein class codes of the 
purchased product and the current prime motivator product represent fields of use for the 
products. 
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37. (Previously presented) The method of claim 35, wherein class codes of the 
purchased product and the cmrent prime motivator product represent brands associated with the 
products. 



38. (Currently amended) A system in communication with a network, the network 
providing access to the system to on-line customers, comprising: 
a server computer; 

a database operatively coupled to the server computer; and 

executable program instructions stored on a computer readable medium, the executable 
program instructions causing a computer to increment ^ me datahas* „ P ^ e motivator count 
associated with a product selected for purchase anH ^ r nti ^ p-yjm^ n proc03a whaoL> 
thos^orde aig uuto iift product selected for purchase, during a customer's on-line shopping 
session, a prime motivator product, said prime motivator product being one that primarily 
motivated said customer to initiate the shopping session. 



39. (Previously presented) A system as recited in claim 38, wherein said executable 
instructions further provide a process whereby the server designates a product selected for 
purchase a derivative product, said derivative product being one that did not motivate the 
customer to initiate the shopping session. 

40. (Previously presented) A system as recited in claim 38, wherein said executable 
instructions further provide a process for determining whether the product selected for purchase 
is related to a current prime motivator product, if not, incrementing in a database a prime 
motivator count associated with the purchased product and labeling the purchased product as the 
current prime motivator product. 
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41. (Previously presented) A system as recited in claim 38, wherein said executable 
instructions further provide a process for determining whether a customer that selected a product 
for purchase performed a product search and selected the product from the search result, and, if 
so incrementing in a database a prime motivator count associated with the purchased product and 
labeling the purchased product as the current prime motivator product. 

42. (Previously presented) A system as recited in claim 38, wherein said executable 
instructions further provide a process for determining whether a product selected for purchase is 
related to a current prime motivator product, and if so incrementing in tire database a derivative 
count for the purchased product. 

43. (Previously presented) A system as recited in claim 42, wherein the determination of 
whether the purchased product is related to a current prime motivator product is made by 
comparing a class code associated with the purchased product with a class code associated with 
the current prime motivator product. 

44. (Previously presented) A system as recited in claim 43, wherein said class codes 
represent fields of use for the products. 

45. (Previously presented) A system as recited in claim 43, wherein said class codes 
represent brands associated with the products. 
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